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WA K E  F O R E S T  U N I V E R S I T Y  S C H O O L S  O F  B U S I N E S S

MBA Program Overview

It is my pleasure to welcome you to Wake Forest University and
the Schools of Business.

The decision to pursue a graduate business degree will be one of 
the most important investments you will make in your life. Where 
you choose to study will have an enormous impact on the return 
that you will have on your investment.

The Wake Forest Schools of Business provide a unique 
opportunity for you, the aspiring MBA student. The rigorous 
curriculum will certainly arm you with the technical skills you 
need to succeed, but the Wake Forest experience is much more 
than that.

A complete business education must go beyond a technical
knowledge, offering you the environment in which to develop a 
game plan for life. Our objective is to help each student define 
his or her calling in life and grow as a leader in all areas of life. 
You should be challenged to follow your passion so that your life’s 
work has significance to you, as well as to our society. We will 
challenge you to “Find Your Fire,” define your own goals, prepare 
yourself to succeed, and then work hard to make it happen.

Our business students are taught by some of academia’s 
brightest minds. The faculty here possess an understanding of 
what makes the business world work, and what makes it fail. 
Their ability to share that knowledge and help students learn 
is unmatched, and their commitment to providing practical 
experience puts a real-world face on the theories they teach.

In 2008, I assumed the role of Dean of Business at Wake Forest 
University after spending 23 years with PepsiCo and ultimately 
serving as chairman and CEO. During my time as a manager, 
I developed a special respect for students who earned their 
MBAs as working professionals, and I am excited when I think 
of the many opportunities you will have for personal and 
professional growth during your MBA program and beyond. I 
invite you to challenge yourself at the Wake Forest University 
Schools of Business.

Steve Reinemund
Dean of Business

A message from our Dean

Finding Your Fire
Challenge students to follow their passion so that their life’s work has 
significance to them, as well as to society.

Moral Compass
Develop leaders who give weight to personal and societal well-being 
along with the bottom line.

Educational Rigor
Prepare students for personal and professional challenges by
developing problem-solving and critical-thinking skills.

Diversity
Help our students understand, appreciate, and thrive in a classroom 
and community that reflect many differences and backgrounds.

World View
Provide our students with a curriculum that emphasizes global
perspectives and world culture.

Rigorous, Relevant Scholarship
Encourage faculty to make original contributions to knowledge and 
incorporate the highest caliber of teaching standards.

Lifetime Skills
Provide the foundation of lifetime skills and habits that lead to
success and opportunity. 

Ignite the power of your potential.
The Wake Forest University Schools of Business deliver a truly 
distinctive experience that focuses on a set of core philosophies 
and practices – each working together to help ignite and fuel the fires 
of imagination, creativity, passion, and excellence among our students, 
faculty, staff, and alumni.

core principles
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Admissions
A CLIMATE OF COLLABORATION
Understanding the value of teamwork is vital to a successful career. Just as in the workplace, our 
students regularly work in teams with peers from diverse backgrounds and industries. Learning to 
build and participate in highly effective teams readies our working professional students to excel in 
the real and virtual teams that characterize global business today.

AN INTIMATE LEARNING ENVIRONMENT
With a class section no larger than 50, you’ll have the opportunity to share ideas and hone 
communication skills through frequent interactions with world-class faculty and fellow students.  
Surrounded by other managers and leaders, you’ll find the highly participatory nature and quality 
of the classroom to be top notch.

RETURN ON INVESTMENT
The knowledge you learn in the classroom today is transferred to your work tomorrow. The structure 
of the program is designed to blur the line between classroom and workplace. Through relevant case 
studies and practical, real-world applications of various concepts, students have the opportunity to 
explore current work issues and immediately use their education for personal success.

RANKED, RECOGNIZED, AND RESPECTED
Wake Forest is ranked among the world’s best graduate business schools by The Economist magazine, 
Entrepreneur magazine, Financial Times, Forbes, U.S. News & World Report, and The Wall Street Journal. 
BusinessWeek magazine ranked the MBA program for Working Professionals No. 22 in the nation and 
No. 4 in the region.

The Career Management Center (CMC) provides career and life-planning strategies for the MBA  
program for Working Professionals students at both the Winston-Salem and Charlotte campuses.

Career coaches are available at each campus to work closely with students to assess career 
options, refine goals, and sharpen interviewing and negotiation skills. These advisors will 
also help students navigate through our extensive alumni network and well-placed corporate 
contacts at more than 6,000 companies nationwide. 

Career Management

“The materials we’ve covered in class are 
already paying off at work, especially 
knowledge of Organizational Behavior and 
Quantitative Methods. Learning new ways
of motivating people and analyzing data
have both yielded positive results in my job.”
Asher Ellis (MBA ’10)

The Wake Forest MBA Programs at a Glance

scholarships
We offer merit-based scholarships on a competitive basis. All candidates who submit a complete 
application before the scholarship deadline will be considered. No separate application is required for 
scholarship consideration. Applications submitted after this deadline will be considered as funds are 
available. Applicants who are awarded a scholarship will be notified at the time of the admissions decision. 
Awards will be made only once. Admittance does not guarantee a scholarship award.

PROGRAM CHARLOTTE EVENING CHARLOTTE SATURDAYWINSTON-SALEM EVENING

Program Length
Two years (six semesters),
classes begin in January

Two years (six semesters), classes begin in August

Format
Classes meet two nights a week, 6:00-8:45 p.m.

(6:00-9:15 p.m. during summer sessions)

Classes meet 37 Saturdays
a year, 8:15 a.m. -

4:45 p.m. (8:00-5:00 p.m.
during summer sessions)

Coursework Fixed curriculum with three electives in second year

Faculty Wake Forest University Schools of Business

International Component Optional two-week international study tour for an additional fee

Degree Earned MBA

“I’ve made some lifelong friendships, 
but more important, I’ve established 
a network of people who provide me 
with many different perspectives on 
the challenges I may be facing.”
Jonathan McEvoy (MBA ’10)

mba program for working professionals first-year class*

*statistics represent all three programs as of july 31, 2009

23%
7%
4%
7%
10%

13%
5%
7%
8%
16%

Biotech/Health Care/Pharmaceutical

Consulting Services

Consumer Products

Contract Services

Financial Services

Manufacturing

Marketing/Sales Services

Non-Profit

Technology

Other

The Office of Graduate Business Admissions welcomes applicants
who have demonstrated academic achievement, significant professional 
experience, and professional or community involvement. We look 
for leadership ability, motivation, focus, enthusiasm, strong values, 
and teamwork skills.

10:1
Student:Faculty

Ratio

83
Companies

Represented

128
Total First-Year 

Students

7 YRS.
Average Work

Experience

For more information, visit: www.business.wfu.edu/wp
Apply online at: www.business.wfu.edu/apply
For upcoming events, visit: www.business.wfu.edu/events

•
•
•

requirements
Bachelor’s degree
Completed online application
At least 36 months of  full-time, 
postgraduate work (Exception: 
Nontraditional applicants may have 
work experience prior to enrolling 
in an undergraduate program and 
may include military personnel, 
religious servants, etc.)

•
•
•
•
•
•

$75 nonrefundable application fee
Current résumé or CV
Official transcript(s)
Two professional recommendations
GMAT/GRE
TOEFL (if applicable)

Companies represented by students among recent classes in our MBA program for 
Working Professionals include:

Acosta Sales & Marketing
Altria

Anheuser-Busch
Babson Capital Management, LLC

Bank of America
BB&T

Capsugel
Carrier Corporation

CIRCOR
The Clorox Company

Coca-Cola
Continental Tire NA

Corning, Inc.
Dak Americas 
Duke Energy

Pfizer
Premier Inc.

PricewaterhouseCoopers
Red Ventures

Reynolds American Tobacco
Ryan Homes

Schaefer Systems International
Senderra Funding
The Shaw Group

Solideal USA
Sonic Automotive

The Vanguard Group
TIAA-CREF

Volvo Trucks North America
Wachovia, a Wells Fargo Co.

Evergreen Investments
General Electric
Goodrich Corp.

Goodwill Industries
Hanesbrands, Inc.

IBM
John Deere
Kraft Foods

Liberty Mutual
Lowe’s

Nestlé Purina
Newell Rubbermaid

Novant Health
ORMEC Systems

PepsiCo

Courses
FIRST YEAR: First Semester FIRST YEAR: Third SemesterFIRST YEAR: Second Semester

Organizational Behavior

Financial Accounting

Quantitative Methods I

Financial Management

Marketing Management

Leading Change

Managerial Accounting

Managerial Economics

Quantitative Methods II

SECOND YEAR: Fourth Semester SECOND YEAR: Sixth SemesterSECOND YEAR: Fifth Semester

Business Law

Information Technology Management

Operations Management

Global Strategic Management

International Business

One elective

International Study Tour

Macroeconomics

Two electives

CHARLOTTE
SATURDAY

CHARLOTTE
EVENING

WINSTON-SALEM
EVENING

February 1

November 1

September 1 November 1

KEY DATES

Early Application Deadline
(Completed applications
received by this date will 
be reviewed for an early 
decision. The deadline is 
nonbinding. Applications

received after this date will be 
reviewed on a rolling basis.)

Scholarship
Deadline

Final Application Deadline
(Qualified applicants are

welcome to apply at any time. 
Applications will be accepted 

after this date on a
space-available basis.)

Program
Begins

Mid-January

April 1 June 1 Late August

industries represented

Lifelong Learning
Alumni may enroll in graduate business elective courses for a

reduced rate on a space-available basis



W
ak

e 
Fo

re
st

 U
ni

ve
rs

ity
 is

 a
cc

re
di

te
d 

by
: 

A
A

C
SB

 In
te

rn
at

io
na

l, 
Th

e 
A

ss
oc

ia
tio

n 
to

 A
dv

an
ce

 C
ol

le
gi

at
e 

Sc
ho

ol
s o

f B
us

in
es

s, 
w

hi
ch

 re
pr

es
en

ts
 th

e 
hi

gh
es

t s
ta

nd
ar

d 
of

 a
ch

ie
ve

m
en

t f
or

 b
us

in
es

s s
ch

oo
ls,

 
w

or
ld

w
id

e.
 A

cc
re

di
te

d 
in

st
itu

tio
ns

 c
on

fir
m

 th
ei

r c
om

m
itm

en
t t

o 
qu

al
ity

 a
nd

 
co

nt
in

uo
us

 im
pr

ov
em

en
t t

hr
ou

gh
 a

 ri
go

ro
us

 a
nd

 c
om

pr
eh

en
siv

e 
pe

er
 re

vi
ew

.
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MBA Program Overview

It is my pleasure to welcome you to Wake Forest University and
the Schools of Business.

The decision to pursue a graduate business degree will be one of 
the most important investments you will make in your life. Where 
you choose to study will have an enormous impact on the return 
that you will have on your investment.

The Wake Forest Schools of Business provide a unique 
opportunity for you, the aspiring MBA student. The rigorous 
curriculum will certainly arm you with the technical skills you 
need to succeed, but the Wake Forest experience is much more 
than that.

A complete business education must go beyond a technical
knowledge, offering you the environment in which to develop a 
game plan for life. Our objective is to help each student define 
his or her calling in life and grow as a leader in all areas of life. 
You should be challenged to follow your passion so that your life’s 
work has significance to you, as well as to our society. We will 
challenge you to “Find Your Fire,” define your own goals, prepare 
yourself to succeed, and then work hard to make it happen.

Our business students are taught by some of academia’s 
brightest minds. The faculty here possess an understanding of 
what makes the business world work, and what makes it fail. 
Their ability to share that knowledge and help students learn 
is unmatched, and their commitment to providing practical 
experience puts a real-world face on the theories they teach.

In 2008, I assumed the role of Dean of Business at Wake Forest 
University after spending 23 years with PepsiCo and ultimately 
serving as chairman and CEO. During my time as a manager, 
I developed a special respect for students who earned their 
MBAs as working professionals, and I am excited when I think 
of the many opportunities you will have for personal and 
professional growth during your MBA program and beyond. I 
invite you to challenge yourself at the Wake Forest University 
Schools of Business.

Steve Reinemund
Dean of Business

A message from our Dean

Finding Your Fire
Challenge students to follow their passion so that their life’s work has 
significance to them, as well as to society.

Moral Compass
Develop leaders who give weight to personal and societal well-being 
along with the bottom line.

Educational Rigor
Prepare students for personal and professional challenges by
developing problem-solving and critical-thinking skills.

Diversity
Help our students understand, appreciate, and thrive in a classroom 
and community that reflect many differences and backgrounds.

World View
Provide our students with a curriculum that emphasizes global
perspectives and world culture.

Rigorous, Relevant Scholarship
Encourage faculty to make original contributions to knowledge and 
incorporate the highest caliber of teaching standards.

Lifetime Skills
Provide the foundation of lifetime skills and habits that lead to
success and opportunity. 

Ignite the power of your potential.
The Wake Forest University Schools of Business deliver a truly 
distinctive experience that focuses on a set of core philosophies 
and practices – each working together to help ignite and fuel the fires 
of imagination, creativity, passion, and excellence among our students, 
faculty, staff, and alumni.
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